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We launch our Wellness Programs with such optimism…. 
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Who Show’s up to your Party? 
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Facebook 
They Said… 

Employee 
Handbook 

Text 
Message 

Flyer and 
Posters Newsletter 

Company 
Memo 

Twitter 

Policy 
Manual 

E-mail 

Instagram 

It can be… 
Information Overload! 
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… are engaged … are actively 

disengaged 

… are not engaged 

and just there 

Source:  Gallup Organization 

Employee Engagement 

Oh 
Yeah! 

Ohh 
NO! 

OK! 
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We are in an era of mass disruption for communicating… 
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Communication Power has shifted to the consumer… 
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You have help… 
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It’s not 
just about 

Physical Health 
 

Social 
Engagement 

Emotional  
and Financial 

Well-being 

Physical 

Activity 
Nutrition 



Engage Celebrate 

Connect Be Authentic 

When communicating with your employees… 
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Showcase culture: 
Allow users to remove barriers to celebrate and showcase an authentic 

transparent experience 
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Connect 

•  Talk where they listen 
•  And…. 

•  Use all the resources available to you 
•  Use Active and Passive communications 

•  REPEAT 
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•  Be Relevant (everyone is on their own journey) 
•  Provide Valuable Content 

•  Quick, easily digestible information 
•  Help Leaders Lead 

•  Encourage and enable 2-way flow of dialogue 

Engage 
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•  Create relationships 
•  Act like you say 

•  Invite Active Participation and 
Collaboration 

•  Talk or write how you would tell a 
friend or love one in a casual 

conversation 

•  Be real – Use simple word and 
phrases, avoiding jargon or corporate 

speak 

 
 

Be Authentic 
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•  Make it a BIG deal 
•  Use all communication channels 

•  It’s not about the money 
•  Share Success Stories * 

•  Be quick about it 
•  Make it FUN! 

 

 

Celebrate 




